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DIVERSITY IS THE LIFEBLOOD OF INNOVATION



                                


                                    
Discover Your 


Innovation Strengths



                                

TAKE THE PROFILE


                        


                                

                                
                                    



                                

                            

                        

                        

                    

                

            


       

    


            

            

            
                
                
                    
                        
                            
                            
                                
The Six ‘I’s® of Innovation



                            


                                    
The Six ‘I’s® is a comprehensive, integrated methodology that combines design thinking with organisational and team development.



                                

                            
                            
                        

                    

                


                    
                        
                            
                            
                            
                            
                                
Owned by The Entheo Network, and created by innovation specialist Natalie Turner, The Six ‘I’s® offers a human-centred approach to innovation, blending design thinking with organisational development, and a unique proprietary innovation strengths profile for individuals and teams. Its purpose is to give individuals and organisations a consistent framework for measuring innovation skills and capabilities, and an actionable process for developing an innovative and productive working culture.


 


Statistically reliable, The Six ‘I’s® Profiling Tools were developed in partnership with industry experts and leading thinkers from the areas of innovation and organisational development and have been used in a variety of organisations across the world including the Singapore Government, Cisco Systems, LEO Pharma Asia, GSK and Danone.



                            


                                
                                
                            

                        

                    

                    
                        



                    

                


                    
                        
                            
                            
                            
                            
                                
                                
                            


                            

                            
                                
                                    Discover The Six 'I's®'


                                

                                
                                    What makes The Six 'I's® Unique


                                

                            

                        

                        

                    

                    
                

            

        


                

                

                
                    
                        
                            
                                
                            

                        

                    

                    
                        
                            

SIX KEYS TO UNLOCK





THE INNOVATIVE 


POTENTIAL OF TEAMS





The Six ‘I’s®, a People and Purpose centred approach to creating impact from new ideas.









                                
                                    
                                        
                                

                            

REGISTER FOR OUR FREE MASTERCLASS

                                        
                                        
                                        
                                    

                                

                            

                        

                    

                

            


            

            

            
                
                    
                        
                            
                                
Organisations see the need to make innovation part of their DNA & culture. This means innovative mindsets and behaviours need to be part of everyday working life. The benefits are clear:



                            
                                  
                        

                    

                


                    
                        
                                                    
                                                       
                            



                                
Break through ideas that help achieve commercial objectives



                            

                            
                        

                    

                    
                        
                                                    
                                                       
                            



                                
Innovation processes and culture that embed innovation as a core competence



                            

                            
                        

                    

                    
                    
                        
                                                    
                                                       
                            



                                
New skills, mindsets, and capabilities to create lasting value for the organisation



                            

                            
                        

                    


                        
                                                    
                                                       
                            



                                
PURPOSEFUL work that has a sustainable impact



                            

                            
                        

                    

                


                    
                        
                            
                                
Using a blend of approaches including creative and strategic facilitation, skills development, innovation assessments and consultancy, our approach is to make innovation core to the way an organisation thinks and works, not just something that is technologically driven by R&D.



                            
                                  
                        

                    

                

                
            

        


            

            

            
                
                
                    
                        
                            
                                

                                
                                
                                    
DISCOVER YOUR INNOVATION STRENGTHS AND BUILD AGILE TEAMS AND ORGANISATIONS



                                


                                    
Innovation efforts sometimes fail because the right skills, knowledge, culture, or processes needed to make an idea happen are not harnessed to create sustainable impact. The 6 ‘I’s® helps people and teams to understand their innovation strengths, contribute their skills and provide a clear road map to navigate and create value within times of uncertainty and change.



                                

                                
                            

                        

                    

                    
                    
                

            

        


                

                

                
                
                    
                        
                            
                            
                                
Discover Our Services



                            


                                
Need to develop stronger teams that can innovate together? 



                            

                            
                            
                        

                    

                

                            
                
                            
                                
                                    
                                        

                                    


                            


                                    
The Six 'I's® AWARENESS SESSION is a 2-hour interactive workshop/speech that provides a top-level view of the Six 'I's® of Innovation Model and strengths profile. For large groups who want to learn how they can contribute their skills to generating ideas and making ideas work.
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The Six 'I's® INSIGHT to ACTION for LEADERS and TEAMS is a 4-hour facilitated workshop for teams who want to innovate more effectively together by leveraging individual and collective strengths as well as build innovation processes and culture.
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The Six 'I's® in ACTION is a modularised programme for teams who want to practically solve problems and address opportunities through learning how to apply the Six 'I's® on a live innovation challenge.
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The Six 'I's® Certification Programme is designed for people who want to be professionally skilled at interpreting and apply the Six 'I's® Individual and Team profiles within their organisations or with their clients.



                                




FIND OUT MORE


                            
                        



                            

                            
                            
                        


                                
                                    
                                

                                
                                
                            


                                
                                    
                                

                                
                                
                            

            
            

            


            

            

            
                
                    
                        
                            
                            
                                
What is the



                            


                                
DELTA WORLD?





                            

                            
                                
We are currently living in a Delta World but what does this mean?



                            

BUILD INNOVATION SKILLS

                            
                                
                                
                            




                        

                    

                    
                

            

        


            

            

            
                
                    
                        
                            
                            
                                
Join Our Next



                            


                                    
YES, YOU CAN INNOVATE ONLINE EVENT



                                


                                
And Discover Your Innovation Strengths



                            


                                    
Welcome to our 90 minute online immersion into the mind and skill sets for PURPOSE driven innovation.
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Natalie Turner



                        

                        
                            
Inventor of The Six ‘I’s® and Author of Yes, You Can Innovate



                        

                        
                    

                

            


                                        
                    
                        




                                
Natalie is the Co-Founder of The Entheo Network, the owners of The Six 'I's® brand, and inventor of The Six 'I's® of Innovation. She is the author of the Award Winning book, Yes, You Can Innovate, selected as Business Book of the month in the UK and Singapore.




As an international Keynote speaker, she has inspired audiences on the human side of innovation – the mindsets and skills we need to harness diversity - and has spoken on leadership, change, and PURPOSE at some of the top speaking engagements in the world, including TEDx Singapore, Singapore Women’s Congress, Harvard University's HPAIR, BLINK live (Mediacom), Innov8rs Bangkok, ISPIM – The International Society for Professional Innovation Management - and numerous corporate and governmental organisations. 



                            



                    


                        
                            
                            
                            


                            
                        

                    

                


                    
                        
                            
                            
                            
                            
                                
                                    Find Out More About Natalie
                                

                                
                                    Find Out More About the Book
                                

                            

                        

                    

                    
                

            
        

    


            

            

            
                
                
                    
                        
                            
                                

                                
                                    
                                        
                                    

                                

                                
                                    
The knowledge we gained, the tools we got introduced to and the innovation framework of the 6 ‘I’s have helped us to innovate better not only on process, organisation, or deliverables but also around change management. The team has a common language and use new tools to break through their thinking. I can highly recommend the 6 ‘I’s framework and the related workshops and trainings to enable this.



                                




                                
                            

                        

                    

                    
                    
                

            

        


            

            

            
                
                    
                        
                            
                            
                                
OUR CLIENTS INCLUDE



                            




                            
                            
                        

                    

                

                
            

        


            

            

            
                
                
                    
                        
                            
                                

                                
                                    
                                        
                                    

                                

                                
                                    
Through designing and facilitating idea generation workshops and on-going coaching and innovation consulting, The Six 'I's helped our organisation develop innovative patient-centred propositions. These have become central pillars of our corporate strategy, helping to drive a 15% uplift in sales across the region.



                                




                                
                            

                        

                    

                    
                    
                

            

        


        

        

        
            
                
                    
                        
                        
                        
                            
INCREASE YOUR PRODUCTIVITY AND PROFITABILITY



                        


                            
by creating new products and services whilst building innovation skills, processes, and capabilities.



                        

                        
                    

                

            

            
                
                    
                

            

        

    


        

        

        
            

                                
What are the Six ‘I’s®?



                            


                                
WATCH THE VIDEOS BELOW AND DISCOVER THE Six ‘I’s®



                            







                                

                                
                                

                            




Discover the Identifier

                                
                                                                 
                                
                                
                            




                                

                                
                                

                            




Discover the Igniter

                                
                                                                 
                                
                                
                            




                                

                                
                                

                            




Discover the Investigator

                                
                                                                 
                                
                                
                            







                                

                                
                                

                            




Discover the Investor

                                
                                                                 
                                
                                
                            




                                

                                
                                

                            




Discover the Implementer

                                
                                                                 
                                
                                
                            




                                

                                
                                

                            




Discover the Improver

                                
                                                                 
                                
                                
                            





        

    


            

            

            
                
                                
What Makes The Six ‘I’s® Unique?



                            










 #1  AGILE (Non-Linear) Journey





Innovation journeys are commonly represented by an assumption that innovation starts at the same place, ‘the beginning’. The Six ‘I’s® provides a trailblazing perspective on this, by representing the journey as an inter-connected whole. In reality, innovation efforts can start at any stage, cycle back into PURPOSE, cycle back out, moving backwards and forwards at any time; to eventual value creation.












 #2  PURPOSE at the Centre





Many processes and models suggest jumping into a challenge (the ‘WHAT’). The Six ‘I’s® breaks the mould by starting at the heart of a challenge …with an exploration of the WHY? The Six ‘I’s® is an innovation MODEL for the 4th Industrial Revolution that encourages sustainability and PURPOSE at its core.















 #3  More than just a robust PROCESS





Many innovation models focus only on the process and miss out the equally important component of building systems and policies to support innovation efforts. The two triangles that link PURPOSE to the six stages, symbolise this connection, as innovation efforts often fall apart if they don’t take into consideration culture and ways of working.












 #4  PROFILING TOOLS - Leveraging 


         Strengths, Building Capabilities





Most innovation efforts are focused on addressing a challenge or seizing an opportunity. Sometimes, innovation efforts fail because the individual or team does not possess the requisite skillset to make an idea work. The Six ‘I’s® profiling tools allow organisations to discover individual and team collective strengths, which enable targeted interventions to leverage strengths and provide support where needed.















 #5  MINDSETS for Innovation





The Six ‘I’s ® is the world’s only Model which incorporates the various mindsets required to innovate. This is a radical breakaway from the idea that a separate, singular mindset is required.












 #6  FLEXIBLE ARCHITECTURE





Adopting The Six ‘I’s® does not require a rejection of other systems and approaches. It is a flexible architecture that seamlessly incorporates other tools, methodologies, and ways of working e.g., lean, agile, sprints, design thinking, stage gates, business model canvas, lateral thinking, pitching, and so on….









            

        


        

        

        
            
                
                    
                        
                            
                                
    	
            
                

            

            
                
                
As an IDENTIFIER, my team and I questioned our own mindset towards what we were doing and uncovered an opportunity to try something new. Through applying the 6 'I's®, we grew our market share from 1% to 15%.



            

        




                                
                                
                                
                            

                        


                            
                                
                                
                                
                                


                            

                        

                    

                

            

          

    


            

            

            
                
                    
                        



                    
  
                    
                        
                            
                                
THE IDENTIFIER PROFILE



                            
 
                            
                                
	Innovation Role – Providing vision, direction and a sense of new possibilities 
	Mindset – Curiosity




                            
 
                             
                                                                                                                                                                                                
                        

                    
                  
                

                
                    
                        
                                        
IDENTIFIER’S Strengths:



                                    






    	
            
                
            

            
                
                
Visualising and imagining the future



            

        
	
            
                
            

            
                
                
Making sense of trends and patterns and thinking about what they might mean for opening fresh opportunities



            

        
	
            
                
            

            
                
                
Being forward thinking, strategic and noticing and seeing things that other people don’t



            

        
	
            
                
            

            
                
                
Being curious and having lots of different interests and a huge appetite for learning



            

        







    	
            
                
            

            
                
                
Having a positive outlook on life and seeing opportunities where others see problems



            

        
	
            
                
            

            
                
                
Outward looking and interested in the world around them



            

        
	
            
                
            

            
                
                
They often seek to add new people, whom they believe will bring new thinking, to their networks.



            

        








                         
                        
                        
                                                                      
                    

                

            

        


                

                

                






The swirling image illustrates the mindset of Curiosity. It is open-ended, dynamic, explorative and able to generate momentum.









            


            

            

            
                
                
                    
                        


                                        
IDENTIFIER’S CHALLENGES:



                                    


As with all strengths, particularly if they are overdone, there can be challenges.





    	
            
                
            

            
                
                
As IDENTIFIERS are usually big-picture thinkers, they can often miss the detail



            

        
	
            
                
            

            
                
                
Future-orientated, they can lose focus on the present day



            

        
	
            
                
            

            
                
                
They can get easily bored if not stimulated by new things, new ideas and new ways of thinking



            

        
	
            
                
            

            
                
                
If intellectually driven, they can sometimes be too abstract or conceptual in how they explain things to other people.
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As an IGNITER, I generate new ideas… create a team environment for others and... manage the tension between delivering what the business need today, and what it will need tomorrow.



            

        




                                
                                
                                
                            

                        


                            
                                
                                
                                
                                


                            

                        

                    

                

            

          

    


            

            

            
                
                    
                        



                    
  
                    
                        
                            
                                
THE IGNITER PROFILE



                            
 
                            
                                
	
	Innovation Role – Providing novelty, freshness and energy for new ideas and a sense of new possibilities

	
	
	Mindset – Creativity

	




                            
 
                             
                                                                                                                                                                                                
                        

                    
                  
                

                
                    
                        
                                        
IGNITER'S Strengths:



                                    






    	
            
                
            

            
                
                
The first to come up with new ideas



            

        
	
            
                
            

            
                
                
Good at seeking new knowledge outside their current areas of interest



            

        
	
            
                
            

            
                
                
Not afraid of challenging their own thinking as well as that of other people



            

        
	
            
                
            

            
                
                
Original thinkers



            

        







    	
            
                
            

            
                
                
Can see connections between different and unrelated ideas



            

        
	
            
                
            

            
                
                
Good at creating a culture where people feel free to contribute their ideas



            

        
	
            
                
            

            
                
                
Skilled at motivating and inspiring others.



            

        








                         
                        
                        
                                                                      
                    

                

            

        


                

                

                






The swirling image illustrates the mindset of Creativity. The swirl moves backwards and forwards. It is open ended and explorative.









            


            

            

            
                
                
                    
                        


                                        
IGNITER’S CHALLENGES:



                                    


IGNITERS love to come up with new ideas. Lots of them. But, as with all strengths, there can be challenges:





    	
            
                
            

            
                
                
They can become distracted with too many ideas that take them into multiple directions. This can dilute their energy and effectiveness



            

        
	
            
                
            

            
                
                
They can get attached to their own ideas and not think through whether they are feasible



            

        
	
            
                
            

            
                
                
They can enjoy jumping into action and implementation too quickly



            

        
	
            
                
            

            
                
                
They can generate lots of ideas and not see them through into fruition.
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As an INVESTIGATOR, I listen and take the time to hear the needs of different people. The more you can do this, the more you learn to put aside your own assumptions so you can understand whether an idea will work.



            

        




                                
                                
                                
                            

                        


                            
                                
                                
                                
                                


                            

                        

                    

                

            

          

    


            

            

            
                
                    
                        



                    
  
                    
                        
                            
                                
THE INVESTIGATOR PROFILE



                            
 
                            
                                
	
	Innovation Role – Providing analytical thinking and objectivity

	
	
	Mindset – Critical

	




                            
 
                             
                                                                                                                                                                                                
                        

                    
                  
                

                
                    
                        
                                        
INVESTIGATOR'S Strengths:



                                    






    	
            
                
            

            
                
                
Systematically researching, analysing and assessing ideas



            

        
	
            
                
            

            
                
                
Making sure ideas are useful, not just novel



            

        
	
            
                
            

            
                
                
Understanding the importance of testing and validating ideas before moving into implementation



            

        







    	
            
                
            

            
                
                
Being willing to test their thinking with customers and stakeholders



            

        
	
            
                
            

            
                
                
Creating a culture where exploration and questioning is encouraged



            

        
	
            
                
            

            
                
                
Encouraging other people to think things through carefully and systematically.



            

        








                         
                        
                        
                                                                      
                    

                

            

        


                

                

                






The image illustrates the mindset of Investigate, Critical. The swirls, whilst still exploratory, start to converge and be more analytical in approach.









            


            

            

            
                
                
                    
                        


                                        
INVESTIGATOR’S CHALLENGES:



                                    


Being analytical is one of the strengths of an INVESTIGATOR, but sometimes their strengths can backfire.





    	
            
                
            

            
                
                
They may continually search for more validation before they are willing to make a commitment. This can lead to a new initiative getting immobilized or stuck



            

        
	
            
                
            

            
                
                
They can get lost in the detail and lose sight of the bigger picture; why they are innovating and the overall PURPOSE



            

        
	
            
                
            

            
                
                
They can be dismissive of ideas if they don’t think they are feasible, being too quick to judge something that is untried or tested.
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As an INVESTOR, I am always evaluating the potential return (RoI) against the risk involved. I look critically at the key assumptions that support a given business-case, take off 50% and evaluate if it still makes sense.



            

        




                                
                                
                                
                            

                        


                            
                                
                                
                                
                                


                            

                        

                    

                

            

          

    


            

            

            
                
                    
                        



                    
  
                    
                        
                            
                                
THE INVESTOR PROFILE



                            
 
                            
                                
	
	Innovation Role – Providing pragmatism, decision making and influence

	
	
	Mindset – Courage

	




                            
 
                             
                                                                                                                                                                                                
                        

                    
                  
                

                
                    
                        
                                        
INVESTOR'S Strengths:



                                    






    	
            
                
            

            
                
                
Being good at taking into account complex information and being able to make decisions



            

        
	
            
                
            

            
                
                
Understanding whether a business model might work



            

        
	
            
                
            

            
                
                
Being able to keep cool and make decisions despite difficulties



            

        







    	
            
                
            

            
                
                
Can sense where and when resources should be provided



            

        
	
            
                
            

            
                
                
Influencing other organisations and people to create partnerships



            

        
	
            
                
            

            
                
                
Having the courage to take a risk.



            

        








                         
                        
                        
                                                                      
                    

                

            

        


                

                

                






The image represents the mindset of Courage. Swirling inwards to make a decision to act, to move forward, to go ahead.









            


            

            

            
                
                
                    
                        


                                        
INVESTOR’S CHALLENGES:



                                    


INVESTORS need a good combination of logical and pragmatic thinking, with a willingness to follow their hunches and take a risk. These are often difficult skills to combine. Some barriers can include:





    	
            
                
            

            
                
                
The need to ask for information that might be hard to quantify, which can slow down decision making



            

        
	
            
                
            

            
                
                
Not allocating separate funds outside normal day-to-day business requirements



            

        
	
            
                
            

            
                
                
Having too many conflicting demands on limited resources



            

        
	
            
                
            

            
                
                
Failing to help others grow in their ability to influence and becoming a ‘bottle neck’ in making things happen.
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As an IMPLEMENTER, I am able to break a vision down into sizeable chunks and prioritise what needs to be done, so that we can build something that will be sustainable.



            

        




                                
                                
                                
                            

                        


                            
                                
                                
                                
                                


                            

                        

                    

                

            

          

    


            

            

            
                
                    
                        



                    
  
                    
                        
                            
                                
THE IMPLEMENTER PROFILE



                            
 
                            
                                
	
	Innovation Role – Providing management, focus and discipline

	
	
	Mindset – Commitment

	




                            
 
                             
                                                                                                                                                                                                
                        

                    
                  
                

                
                    
                        
                                        
IMPLEMENTER'S Strengths:



                                    






    	
            
                
            

            
                
                
Being good at planning and organising



            

        
	
            
                
            

            
                
                
Making things happen



            

        
	
            
                
            

            
                
                
Managing risks



            

        
	
            
                
            

            
                
                
Motivating others to achieve results



            

        







    	
            
                
            

            
                
                
Building alliances and partnerships



            

        
	
            
                
            

            
                
                
Allocating and managing resources



            

        
	
            
                
            

            
                
                
Building and managing strong teams.



            

        








                         
                        
                        
                                                                      
                    

                

            

        


                

                

                






The image represents the mindset of Commitment. The swirls start to form a shape, they converge in on themselves to direct energy into focused activity.









            


            

            

            
                
                
                    
                        


                                        
IMPLEMENTER’S CHALLENGES:



                                    


IMPLEMENTERS like to get things done, and tend to be practical and focused, and action orientated but they can:





    	
            
                
            

            
                
                
Sometimes jump into action too quickly



            

        
	
            
                
            

            
                
                
Not allow time for investigating the feasibility of an idea



            

        
	
            
                
            

            
                
                
Lose sight of the innovative aspect of what they are trying to achieve



            

        
	
            
                
            

            
                
                
Get caught up in operational issues and lose sight of the bigger picture.
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I am an IMPROVER. I work well with what already exists rather than coming up with new ideas. Improving on what exists can create more value quickly.



            

        




                                
                                
                                
                            

                        


                            
                                
                                
                                
                                


                            

                        

                    

                

            

          

    


            

            

            
                
                    
                        



                    
  
                    
                        
                            
                                
THE IMPROVER PROFILE



                            
 
                            
                                
	
	Innovation Role – Providing fresh perspectives, the ability to optimise and learn

	
	
	Mindset – Clever

	




                            
 
                             
                                                                                                                                                                                                
                        

                    
                  
                

                
                    
                        
                                        
IMPROVER'S Strengths:



                                    






    	
            
                
            

            
                
                
Being good at generating many ways to make an idea better



            

        
	
            
                
            

            
                
                
Being open to gathering feedback from customers, people, or stakeholders



            

        
	
            
                
            

            
                
                
Reviewing and assessing what has worked and why or why not?



            

        







    	
            
                
            

            
                
                
Capturing learning



            

        
	
            
                
            

            
                
                
Learning from failure



            

        
	
            
                
            

            
                
                
Scaling an idea into other areas of opportunity.



            

        








                         
                        
                        
                                                                      
                    

                

            

        


                

                

                






The image represents the mindset of being Clever. The swirl starts to open up on itself again to start seeking and exploring how it can do something better.









            


            

            

            
                
                
                    
                        


                                        
IMPROVER’S CHALLENGES:



                                    


As IMPROVERS largely work with what is, rather than what could exist, they may:





    	
            
                
            

            
                
                
Find it difficult to imagine completely new possibilities, and may need the support of an IGNITER



            

        
	
            
                
            

            
                
                
Rely on continuous improvement



            

        
	
            
                
            

            
                
                
Miss opportunities for more radical ideas



            

        
	
            
                
            

            
                
                
Be fearful of moving too far away from the knowledge of what they think will work
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DISCOVER YOUR INNOVATION STRENGTHS



                                

                                
                                    

                                


                                
Discover your innovation strengths and build 


agile teams and organisations.



                            

CONTACT US NOW

                                
                                
                            

                        

                    

                

                
                    

                

            

        

    


        

        

        
            
                                        
                    
                        



                    


                        
                                
The Entheo Network was founded by Natalie Turner and Carl Hinds in 2006. It is the owner of a number of brands including The Six ‘I’s® Innovation (2009), Women who Lead (2013), Yes, You Can Innovate (2018), Music for the Soul (2020) and Natalie and Carl's respective personal brands.
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Portugal 	COUNTRY
	United States
	Canada
	United Kingdom
	Australia
	Afghanistan
	Akrotiri
	Åland Islands
	Albania
	Algeria
	American Samoa
	Andorra
	Angola
	Anguilla
	Antigua and Barbuda
	Argentina
	Armenia
	Aruba
	Australia
	Austria
	Azerbaijan
	Bahamas
	Bahrain
	Bangladesh
	Barbados
	Belarus
	Belgium
	Belize
	Benin
	Bermuda
	Bhutan
	Bolivia
	Bonaire, Sint Eustatius and Saba
	Bosnia and Herzegovina
	Botswana
	Bouvet Island
	Brazil
	British Indian Ocean Territory
	Brunei
	Bulgaria
	Burkina Faso
	Burundi
	Cabo Verde
	Cambodia
	Cameroon
	Canada
	Cayman Islands
	Central African Republic
	Chad
	Chile
	China
	Christmas Island
	Cocos (Keeling) Islands
	Colombia
	Comoros
	Congo
	Congo, Democratic Rep
	Cook Islands
	Costa Rica
	Côte D'Ivoire
	Croatia
	Cuba
	Curaçao
	Cyprus
	Czech Republic
	Denmark
	Dhekelia
	Djibouti
	Dominica
	Dominican Republic
	Ecuador
	Egypt
	El Salvador
	Equatorial Guinea
	Eritrea
	Estonia
	Eswatini
	Ethiopia
	Falkland Islands
	Faroe Islands
	Fiji
	Finland
	France
	French Guiana
	French Polynesia
	French Southern and Antarctic Lands
	Gabon
	Gambia
	Georgia
	Germany
	Ghana
	Gibraltar
	Greece
	Greenland
	Grenada
	Guadeloupe
	Guam
	Guatemala
	Guernsey
	Guinea
	Guinea-Bissau
	Guyana
	Haiti
	Heard Island and McDonald Islands
	Holy See
	Honduras
	Hong Kong
	Hungary
	Iceland
	India
	Indonesia
	Iran
	Iraq
	Ireland
	Isle of Man
	Israel
	Italy
	Jamaica
	Japan
	Jersey
	Jordan
	Kazakhstan
	Kenya
	Kiribati
	Kosovo
	Kuwait
	Kyrgyzstan
	Laos
	Latvia
	Lebanon
	Lesotho
	Liberia
	Libya
	Liechtenstein
	Lithuania
	Luxembourg
	Macau
	Madagascar
	Malawi
	Malaysia
	Maldives
	Mali
	Malta
	Marshall Islands
	Martinique
	Mauritania
	Mauritius
	Mayotte
	Mexico
	Micronesia
	Moldova
	Monaco
	Mongolia
	Montenegro
	Montserrat
	Morocco
	Mozambique
	Myanmar
	Namibia
	Nauru
	Nepal
	Netherlands
	Netherlands Antilles
	New Caledonia
	New Zealand
	Nicaragua
	Niger
	Nigeria
	Niue
	Norfolk Island
	North Korea
	North Macedonia
	Northern Mariana Islands
	Norway
	Oman
	Pakistan
	Palau
	Palestine
	Panama
	Papua New Guinea
	Paracel Islands
	Paraguay
	Peru
	Philippines
	Pitcairn Islands
	Poland
	Portugal
	Puerto Rico
	Qatar
	Réunion
	Romania
	Russia
	Rwanda
	Saint Barthélemy
	Saint Helena
	Saint Kitts And Nevis
	Saint Lucia
	Saint Martin
	Saint Pierre and Miquelon
	Saint Vincent and the Grenadines
	Samoa
	San Marino
	Sao Tome and Principe
	Saudi Arabia
	Senegal
	Serbia
	Seychelles
	Sierra Leone
	Singapore
	Sint Maarten
	Slovakia
	Slovenia
	Solomon Islands
	Somalia
	South Africa
	South Georgia
	South Korea
	South Sudan
	Spain
	Sri Lanka
	Sudan
	Suriname
	Svalbard and Jan Mayen
	Sweden
	Switzerland
	Syria
	Taiwan
	Tajikistan
	Tanzania
	Thailand
	Timor-Leste
	Togo
	Tokelau
	Tonga
	Trinidad and Tobago
	Tunisia
	Turkey
	Turkmenistan
	Turks and Caicos Islands
	Tuvalu
	Uganda
	Ukraine
	United Arab Emirates
	United Kingdom
	United States
	Uruguay
	US Minor Islands
	Uzbekistan
	Vanuatu
	Venezuela
	Vietnam
	Virgin Islands, British
	Virgin Islands, U.S.
	Wallis and Futuna
	Western Sahara
	Yemen
	Zambia
	Zimbabwe
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Falkland Islands
Faroe Islands
Fiji
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France
French Guiana
French Polynesia
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Gabon
Gambia
Georgia
Germany
Ghana
Gibraltar
Greece
Greenland
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Guadeloupe
Guam
Guatemala
Guernsey
Guinea
Guinea-Bissau
Guyana
Haiti
Heard Island and McDonald Islands
Holy See
Honduras
Hong Kong
Hungary
Iceland
India
Indonesia
Iran
Iraq
Ireland
Isle of Man
Israel
Italy
Jamaica
Japan
Jersey
Jordan
Kazakhstan
Kenya
Kiribati
Kosovo
Kuwait
Kyrgyzstan
Laos
Latvia
Lebanon
Lesotho
Liberia
Libya
Liechtenstein
Lithuania
Luxembourg
Macau
Madagascar
Malawi
Malaysia
Maldives
Mali
Malta
Marshall Islands
Martinique
Mauritania
Mauritius
Mayotte
Mexico
Micronesia
Moldova
Monaco
Mongolia
Montenegro
Montserrat
Morocco
Mozambique
Myanmar
Namibia
Nauru
Nepal
Netherlands
Netherlands Antilles
New Caledonia
New Zealand
Nicaragua
Niger
Nigeria
Niue
Norfolk Island
North Korea
North Macedonia
Northern Mariana Islands
Norway
Oman
Pakistan
Palau
Palestine
Panama
Papua New Guinea
Paracel Islands
Paraguay
Peru
Philippines
Pitcairn Islands
Poland
Portugal
Puerto Rico
Qatar
Réunion
Romania
Russia
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Saint Barthélemy
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Saint Kitts And Nevis
Saint Lucia
Saint Martin
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South Korea
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Tonga
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Turkey
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United Kingdom
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Uruguay
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Virgin Islands, U.S.
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Yemen
Zambia
Zimbabwe
















Which best describes your role? 	Which best describes your role?
	An innovation leader or professional within a corporate organisation
	A leader, manager, or practitioner in a function such as marketing, strategy, sales or commercial
	A leader, manager, or practitioner in a function such as R&D or Product Development
	A leader, manager, or practitioner in a function such as marketing, strategy, sales or commercial
	A leader, manager, or practitioner in a function such HR, Organisational, Leadership or Talent Development
	A consultant, coach or practitioner who works with organisations to help them innovate
	An academic or teacher
	Other
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                    I confirm that I am at least 16 years of age or older



I have read and accept any EULA, Terms and Conditions, Acceptable Use Policy, and/or Data Processing Addendum which has been provided to me in connection with the software, products and/or services. 



I have been fully informed and consent to the collection and use of my personal data for any purpose in connection with the software, products and/or services. 



I understand that certain data, including personal data, must be collected or processed in order for you to provide any products or services I have requested or contracted for.  I understand that in some cases it may be required to use cookies or similar tracking to provide those products or services.. 



I understand that I have the right to request access annually to any personal data you have obtained or collected regarding me. You have agreed to provide me with a record of my personal data in a readable format. 



I also understand that I can revoke my consent and that I have the right to be forgotten. If I revoke my consent you will stop collecting or processing my personal data. I understand that if I revoke my consent, you may be unable to provide contracted products or services to me, and I can not hold you responsible for that. 



Likewise, if I properly request to be forgotten, you will delete the data you have for me, or make it inaccessible. I also understand that if there is a dispute regarding my personal data, I can contact someone who is responsible for handling data-related concerns. If we are unable to resolve any issue, you will provide an independent service to arbitrate a resolution. If I have any questions regarding my rights or privacy, I can contact the email address provided.
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The Six ‘I’s®, a People and Purpose centred approach to creating impact from new ideas.
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